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Commission on the Digital Economy

MEETING SUMMARY
Meeting on 19 October 2021, 14:00-16:30 (Paris time - UTC+1).

1. Opening session

The meeting was opened by Carlos Lopez Blanco, Chair of the ICC Commission
on the Digital Economy. In his introductory remarks, Carlos highlighted how the
DE Commission’s current priorities and workplan respond to the needs of the
global digital economy, focusing mainly on post-pandemic rebuilding and the
digitalisation of small and medium size enterprises (SMEs).

Carlos recalled the Commission’s discussions during the Spring Meeting on the
effects the COVID-19 pandemic on the digital economy and society, as well as the
potential risk of having new digital divides in the world. He conveyed his views on
the pandemic and its geographical evolution, the acceleration of digitalisation, the
opportunity around public funds targeted at rebuild through digitalization and the
growing divides in the post-COVID world. In this context, he reiterated the
Commission’s responsibility to further focus on the digitalisation of SMEs, and the
importance of spearheading efforts to promote digitalisation through policy
recommendations and best practices.

Importantly the Commission must continue to (1) devise and promote long-term
strategies to bridge digital divides, (2) accelerate the digitalisation of SMEs, and
(3) work seamlessly with other ICC Commissions and Departments, as well as with
like-minded organisations. The ICC Commission on the Digital Economy, as the
voice of the private sector, has a critical role to play in understanding the effects
of the COVID-19 pandemic on the digital economy in terms of new digital divides
between developed and developing markets and between businesses across the
globe.

Carlos further highlighted the critical nature of the Commission’s ongoing work on
connectivity, cybersecurity, and data governance, and stressed the need for
continued engagement within the respective ICC Working Groups and the
continued collaboration with international and regional organisations that are
active in these areas.

Following Carlos’ introductory remarks, Andrew Wilson, ICC Global Policy
Director and Permanent Observer to the UN, shared updates, milestones and
expected deliverables for ICC’s Global Policy department and the ICC Commission
on the Digital Economy.

Since the publication of the Foundational Principles and Priorities of the
Commission and the creation of the three thematic Working Groups earlier this
year, there has been a growing interest in the work of the Commission and greater
engagement from members, as illustrated by the 15% increase in membership
(year on year) and the ongoing collective effort on a number of clearly defined
deliverables. Crucially, the membership of the Commission increasingly includes
both developers and users of digital technologies which is essential to deliver
global and cross-sectoral business insights to help build trust in the global digital
economy and co-create an enabling policy environment worldwide.

Looking ahead, Andrew stressed the importance of building on these strong
foundations and further tapping into the collective knowledge of the Commission
to continue to weigh in on the global debates that will define the digital economy
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in the decades to come. As we slowly emerge from the COVID-19 pandemic, this
Commission and the wider Global Policy department have a critical role to play
alongside the international community to rebuild the global economy and create
the frameworks that will enable renewed economic opportunity for all.

In the coming months the Global Policy team will focus its attention on three
strategic objectives:

- First, it will scale corporate engagement in all aspects of ICC’s policy work
to build a world-class corporate network to feed the development of ICC’s
advocacy positions. A high-quality corporate engagement is an essential
foundation to ensure the relevance and timeliness of ICC’s global policy
work - and, by extension, to drive the creation of distinctive value-add
content, bringing genuine insights from the real economy.

- Second, the Global Policy department will ensure that all our resources are
geared towards delivering distinctive and value-added content and policy
programs aligned with ICC’s institutional mission to make business work for
everyone, everywhere, every day. ICC’s ability to serve as the global voice
of the real economy hinges on the department’s capacity to generate high-
quality content leveraging insights, data and expertise from the private
sector.

- Third, the Global Policy department will continue to strengthen ICC’s
position as the preeminent representative of private sector views and
insights in all key global policy fora - and the global media.

In this context, the Commission on the Digital Economy has been showing the way
by effectively federating diverse private sector actors in the thematic working
groups and consolidating business views that can help shape the global digital
economy and advocate for an enabling policy environment worldwide. Andrew
also lauded the Issue Brief developed by the Working Group on Cybersecurity that
is currently being reviewed by the ICC Executive Board for adoption. This
document will enable ICC and its network to promote a more secure and robust
online environment for the benefit of the wider business community that continues
to bear the brunt of malicious online activities. Andrew also acknowledged the
good progress on the White Paper on Delivering Universal Meaningful
Connectivity and on the White Paper on Government Access to Personal Data
held by the Private Sector and encouraged members to further contribute to the
development of these projects. These publications will further bolster the
Commission’s reach and impact across international and regional fora as
demonstrated this year by the Commission’s engagements with the G20, OECD
and UN, in tandem with BASIS, ICC’s dedicated outreach and advocacy vehicle for
Internet governance and ICT policy issues.

Finally, given the thematic scope of the Commission and its cross-cutting nature,
Andrew stressed the importance of promoting a holistic approach to policy.
Therefore the ICC Secretariat must ensure that the Commission continues to work
together with other branches of ICC and the wider Global Policy department on
topics related to digital trade and e-commerce, taxation and competition in
particular.
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2. Panel Discussion - Doing Business in the Digital Age: Challenges and
Opportunities for MSMEs

The first part of the meeting was comprised of a panel discussion focusing on the
challenges and opportunities linked to the digitalisation of MSMEs.

Andrew Wilson, ICC Global Policy Director and Permanent Observer to the UN,
moderated the discussion and introduced the topic by reiterating the importance
of MSMEs as key drivers of economic growth and prosperity for communities
across the globe. MSMEs represent 90% of businesses and more than 60% of
employment worldwide and contribute up to 40% of national income in emerging
economies.

Andrew reminded the audience that, over the past two years, the COVID-19
pandemic has been a severe test on millions of MSMEs and ICC has worked
tirelessly to raise awareness on the plight of these vital businesses, particularly
through the Save our SMEs campaign, launched last year at a time when the health
crisis was quickly becoming a global economic crisis. The campaign encouraged
policymakers to initiate coordinated and collective action to ensure that stimulus
efforts flow rapidly into the real economy and provide direct and immediate
support to MSMEs and their workers.

Today, as we slowly emerge from the crisis, we must now ensure that MSMEs are
well equipped to thrive in the post-pandemic global economy and work together
to build back better. In this context, the COVID-19 pandemic has demonstrated the
importance of accelerating the digitalisation of MSMEs, and indeed, MSMEs across
the globe are increasingly leveraging digital tools to conduct business.

For years, ICC has been advocating for the implementation of digital solutions and
the events of these past two years have only further strengthened our resolve to
help MSMEs harness the immense transformative power of digital technologies.
This is of course a key priority of the Commission on the Digital Economy and the
current development of an ICC White Paper on Delivering Universal Meaningful
Connectivity is a clear testament to this. Likewise, the Commission published a
Cyber Security Guide for Business that has now been translated in several
languages to help MSMEs mitigate cyberthreats.

While the work of the Commission has been critical in this area, ICC leadership has
driven an all-of-ICC approach to promote the digitalisation of MSMEs, and in
addition to policy recommendations and advocacy, the organisation is also taking
concrete action on the ground to support small businesses. As part of ICC’s
commitment to digitise 5 million SMEs, ICC is opening Centres of Entrepreneurship
in locations around the world to deliver tailored support to local entrepreneurs,
small businesses, and start-ups. The ICC Centres of Entrepreneurship, now present
in 8 countries across Latin America, Asia and Africa, will implement capacity-
building programmes to improve connectivity, boost cyber readiness, expand
market access, and accelerate the digital transformation of local MSMEs. In
particular, the Centres of Entrepreneurship will leverage new tools developed by
ICC to help MSMEs address key challenges around access to credit and
sustainability.

Earlier this year, ICC launched ICC Trade Now, a global campaign that aims to
empower MSMEs by connecting them to innovative financial service providers.
Through tailored partnerships with digital solution providers, ICC Trade Now wiill
help scale up and leverage game-changing products and services to tackle the
global trade finance gap and enable MSMEs to access the funding they need to
trade internationally. Furthermore, in November, during COP 26, ICC will be
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launching SME 360x, a digital self-assessment tool designed to help MSMEs
measure and improve upon their environmental impact. The platform will allow
businesses to better manage risk, grow their brand, enhance access to capital and
reduce overall costs. Armed with these new skills and tools, MSMEs will be in a
better position to seize new business opportunities in global markets, which will in
turn enable these businesses to scale up, accelerate innovation, and create the
jobs of tomorrow.

In this context, the ICC Digital Standards Initiative is working towards the
ambitious aim of establishing a globally harmonized, digitised trade environment
that will

ing



